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Organised by The Chartered 
Surveyors’ Company

Wednesday 20th June 2018

30 Euston Square, London

MEDIA PARTNER

PMA is this year proud to be supporting RICS Pledge 
150, an initiative with property industry charity LandAid to 
deliver 150 new bed spaces for young homeless people 
in the UK. Thanks to your support PMA will be able to 
provide one of those beds – which will transform a young 
person’s life.

This year PMA has a record number of sponsors, to whom 
we express our sincere thanks. Our generous industry 
sponsors make it possible for us to deliver these annual 
awards and popular networking events, and at the same 
time contribute funds to the Charitable Trust of the livery 
company for projects which train, educate and improve 
the life chances of young people.

Master of the Company of Chartered Surveyors, Tony 
Joyce says, “The Property Marketing Awards is one of the 
key events organised by the livery company each year. 
The livery movement is about education and training, fun 
and fellowship with a real focus on charitable giving. 
Thank you for your participation and support”.

Hosted by Sophie 
Raworth
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PMA 2018 AWARDS  
SHORTLIST

Best Marketing Campaign:  
London Offices
Sponsored by Sprague Gibbons

dn&co in collaboration with Fathom Architects,  
and Stanhope
Project: White City Place

Kimpton Creative and Tishman Speyer
Project: The Point Paddington

J2 
Project: Post-completion campaign for The Cursitor 
Building, Chancery Lane. 
Client: Endurance Land and Aberdeen Asset 
Management.

Best Marketing Campaign: Regional 
Offices, Retail, Industrial and 
Logistics
Sponsored by Shulmans LLP

Siren Design 
Project: Thames Tower, Reading 

CEG
Project: Kirkstall Forge

SEGRO with Siren Design
Project: SEGRO Logistics Park East Midlands Gateway

Best Marketing Campaign: 
Alternative Asset Class
Sponsored by Curlew 

dn&co and Hines
Project: Aparto – student housing to be a part of

Prime Student Living 
Project: Brass Founders, Sheffield

Identity Ltd 
Project: The Slate Yard 
Client: Legal & General

Best Place-Making  
Marketing Campaign
Sponsored by Realm

Ballymore
Project: Goodluck Hope

Key Property Marketing with Peabody & Hill 
Project: Fish Island Village

dn&co in collaboration with Fathom Architects,  
and Stanhope
Project: White City Place

Best Marketing Campaign: 
Residential – New Build
Sponsored by Park Communications

Key Property Marketing with Peabody & Hill 
Project: Fish Island Village

Aylesworth Fleming
Project: Leon House, Croydon 
Client: FI Real Estate Management

Surgery & Redcow 
Project: One Seymour Street, London 
Client: The Portman Estate

Best Marketing Campaign: 
Residential – Regeneration
Sponsored by Octink

L&Q and Anderson Group 
Project: The Quarry

Key Property Marketing with Peabody & Hill 
Project: Fish Island Village04



Silk Road Marketing 
Project: Drumsheugh Gardens 

Best Website
Sponsored by Howard De Walden Estate

NetConstruct Ltd with The Family Mosaic Group

Core with Bell Court

Best Digital Marketing
Sponsored by Cushman & Wakefield

SEGRO 
Project: Future of the Thames Valley

BeeMyHome 
Project: Social property marketing

Four Communications working with Northacre 
Project: Launching The Broadway

MediaVision & Instant Offices
Project: Outstanding Growth through Search Marketing

Best Brand Campaign
Sponsored by Helical plc

The Completely Group with Associated British Ports

Agenda Design and Thames Valley Housing
Project: So Resi – Making home ownership possible. 

Luminous
Project: U+I plc

Best Thought Leadership
Sponsored by Seven Dials

J2 
Project: Zero Harm – We’re Safer Together 
Client: Wates.

SEGRO
Project: Keep London Working

The Completely Group 
Project: [Different] the magazine of The Completely 
Group

Best Annual Report
Sponsored by Wonderhatch 

Luminous 
Project: Grainger plc Annual Report & Accounts 2017

Luminous 
Project: U+I Annual Report 2017

Luminous 
Project: PPHE Hotel Group Annual Report & Accounts 
2017

Best Creative Element
Sponsored by Vine Management

ICG 
Project: The art of honest and engaging visual 
communication at Princes Quay Shopping Centre  
in Hull 

dn&co in collaboration with Fathom Architects,  
and Stanhope 
Project: The Pod at White City Place

Property Marketing  
Team of the Year
Sponsored by Malcom Hollis

SEGRO

Churchill Retirement Living – Group Marketing Team

Carter Jonas
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BEST 
MARKE TING 
CAMPAIGN:  
LONDON 
OFFICES
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Winner inside.

Sponsored by
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WINNER: 
Kimpton Creative 
and Tishman Speyer

PROJECT:  
The Point 
Paddington
Kimpton Creative was tasked with creating a marketing  
campaign on a limited initial budget for The Point in Paddington, 
an existing office building that had a number of floors coming 
up for vacant possession and refurbishment. Whilst the building 
is striking, the area is in transformation, so a significant part of 
the task was to convince potential tenants that Paddington is a 
thriving area with plenty to offer workers. The team focused on 
designing cost-effective touchpoints that would lay out a clear 
and compelling story for the agents to tell.





BEST 
MARKE TING 
CAMPAIGN: 
REGIONAL 
OFFICES,  RE TAIL, 
INDUSTRIAL  
AND  LOGISTICS
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Winner inside.

Sponsored by

BEST 
MARKE TING 
CAMPAIGN: 
REGIONAL 
OFFICES,  RE TAIL, 
INDUSTRIAL  
AND  LOGISTICS
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WINNER:  
Siren Design

PROJECT:  
Thames Tower, 
Reading 
A 360 degree marketing campaign that used innovation and 
engagement to great effect. The Thames Tower project was a 
unique concept that needed a powerful marketing presence to 
ensure that it was highly visible and clearly explained to an 
initially cynical audience. The marketing campaign 
demonstrated how an unloved eyesore that blighted the entry 
to the town was being turned into one of the most desirable 
office spaces outside London. It had to be hard-hitting and 
credible and it had to win over both property professionals and 
the local community to succeed.





BEST 
MARKETING 
CAMPAIGN: 
ALTERNATIVE 
ASSET  CL ASS 

10



8

Winner inside.

Sponsored by
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N E A R  SP INN INGF I E L D S
M A NC HE S T E R

R ENT
D I F F E R E N T

#THE NEW RULES OF RENTING

WINNER:  
Identity Ltd

PROJECT:  
The Slate Yard for 
Legal & General 
Legal & General asked Identity to brand and market their first 
build-to-rent scheme, located in New Bailey, a regeneration 
area in Salford. The Slate Yard comprises 225 apartments for 
rent, designed to appeal to young professionals working in the 
immediate area. To be followed by further BTR schemes across 
the UK, it required an idea that had its roots in a unified 
proposition. 





BEST  
PL ACE-MAKING 
MARKE TING 
CAMPAIGN
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Winner inside.

Sponsored by
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WINNER:  
Ballymore

PROJECT:  
Goodluck Hope
Goodluck Hope by Ballymore is a new 804 home riverside 
neighbourhood, located on the River Thames at the historic 
Leamouth Peninsula. The area has a strong maritime heritage 
which has inspired Ballymore to forge a new neighbourhood, 
transforming the area into a centre of culture and creativity. 
The site’s heritage has been incorporated into all elements 
from architecture and interior design to communal areas for 
residents and the wider community. 





BEST 
MARKE TING 
CAMPAIGN: 
RESIDENTIAL  – 
NEW  BUILD 
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Winner inside.

Sponsored by
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WINNER:  
Key Property 
Marketing with 
Peabody & Hill

PROJECT:  
Fish Island Village
It was crucial that the campaign stood out from the crowd and 
delivered Fish Island Village as the ‘go-to’ place for new 
residents. The team challenged local perceptions of new-build 
and the idea of ‘change’ by developing an omni-channel 
campaign. The marketing brought the new live/work/play 
neighbourhood to life and attracted homebuyers to a pocket of 
East London that they may not have previously considered. 





BEST 
MARKE TING 
CAMPAIGN: 
RESIDENTIAL  – 
REGENER ATION
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Winner inside.

Sponsored by
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WINNER:  
Key Property 
Marketing with 
PEABODY & HILL

PROJECT:  
Fish Island Village
An omni-channel marketing campaign to promote the new 
community being delivered at Fish Island Village. This project 
involved bringing a new live/work/play neighbourhood to life and 
demonstrating how the new facilities and open space would 
contribute to the wider regeneration of the area. The campaign 
remained sensitive to the area and stayed true to Fish Island’s 
character and industrial heritage.





BEST  
WEBSITE
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Winner inside.

Sponsored by
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WINNER:  
Core with  
Bell  Court
Bell Court is a new retail and leisure development in Stratford-
upon-Avon that has experienced a huge transformation from a 
run down and unloved space to an exciting new destination. 
The website had to ensure that it positioned Bell Court as a key 
destination in Stratford-upon-Avon and it had to change local 
perceptions about the scheme. This was achieved through 
eye-catching design and clever functionality to help tell the 
story of Bell Court whilst increasing footfall to the development. 





BEST  
DIGITAL 
MARKE TING
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Winner inside.

Sponsored by
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WINNER:  
MediaVision & 
Instant Offices 

PROJECT:  
Outstanding 
Growth through 
Search Marketing
Instant challenged MediaVision to deliver a further 20% in 
revenue growth year-on-year in 2017. 

Having delivered exponential growth over the previous eight years, it 
was no small challenge, as Instant already ranked on the first page 
of Google for over 5000 cities worldwide. Through innovative use of 
data, storytelling and targeting new demographics, they exceeded 
all targets, delivering an additional 66% of revenue YOY and 
increasing traffic from SEO by over 75%.





BEST  
BR AND 
CAMPAIGN
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Winner inside.

Sponsored by
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WINNER:  
Agenda Design 
with Thames Valley 
Housing

PROJECT:  
So Resi –  Making 
home ownership 
possible
To create, build and promote a brand that helps people become 
homeowners through Shared Ownership, eliminating 
communication barriers to get more people on the property 
ladder for life. The team created a brand champion, So Resi, The 
campaign removed confusion, changed perceptions, raised 
awareness and significantly improved results – all targets and 
expectations were exceeded.





B E S T  
T H O U G H T 
L E A D E R S H I P
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Winner inside.

Sponsored by
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WINNER:  
SEGRO

PROJECT:  
Keep London 
Working 
SEGRO created the Keep London Working (KLW) campaign to 
promote the importance of industrial land to London’s economy. 
Over the last 20 years, 50% of industrial land in London has been 
released to other property uses, such as housing, and yet the 
demand for goods and services (food and beverage, retail, 
hospitality, etc.) continues to rise as the population grows. 
Underpinned by an evidence based research report, the 
campaign engaged policy makers and politicians by changing 
perception and promoted the key role the sector plays in 
supplying goods and services to London’s businesses  
and residents.





B E S T  
A N N U A L 
R E P O R T

26
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Winner inside.

Sponsored by
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WINNER:  
Luminous

PROJECT:  
Grainger plc 
Annual Report & 
Accounts 2017 
FTSE 250 Grainger is the UK’s largest listed residential landlord 
with a £2.5bn+ portfolio of c.10,000 rental homes.  Grainger’s 
annual report tells a simple, compelling narrative and is a strong 
example of best practice in strategic reporting and governance. 
It sets out a clear story of value creation through its business 
model: “originate, invest and operate”, demonstrating how 
Grainger is using its resources and relationships to optimise 
market drivers, and how it will achieve its 2020 goals.





B E S T  
C R E AT I V E 
E L E M E N T
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Winner inside.

Sponsored by
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WINNER:  
dn&co in 
collaboration with 
Fathom Architects, 
and Stanhope

PROJECT:  
The Pod at White 
City Place 
White City Place needed a beacon to prove that it champions the 
creative industries. Enter the Pod, a unique mobile recording 
studio. It gives startups and storytellers a leg up to get their 
podcasts on the airwaves for free, affirming this West London 
location as one of the city’s most innovative places for creative 
companies to do business. This inventive initiative elevates the 
location’s creative credibility to such an extent that by end 2017 
all business and marketing results surpassed expectations.





P R O P E R T Y 
M A R K E T I N G 
T E A M  O F  
T H E  Y E A R
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Winner inside.

Sponsored by
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YOU
US

carterjonas.co.uk   1

CAMBRIDGE
2018

700+

88
1855

13.5yrs

property  
experts

partners

260+
qualified  

chartered surveyors

The year we were 
established

average length 
of service

38

1855 95%

80%

18

offices across  
the country

The year we were 
established

of clients said  
we did our best  
to assist them

of our business  
is from  

repeat clients

 people in our  
in-house  

marketing team

carterjonas.co.uk   1

LEEDS
2018

WINNER:  
Carter Jonas
Creating space for growth. The five year business plan at Carter 
Jonas is fairly single minded – to double the size of the business. 
The marketing team have responded to this clear agenda, 
supporting a growing business by adopting flexible ways of 
working, strategies that can accommodate fresh areas of focus 
and campaigns that can stretch across multiple sectors and 
markets. But it’s not just growth of scope and scale that defines 
the success of the CJ marketing team but also growth in terms 
of professional development and personal progress.
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22 Bishopsgate
Legendary Developer,  

Sir Stuart Lipton, reveals all 

Serviced offices 

The Arc

Changing opinion 
allowing them to thrive 

Opportunities 
around the 
Varsity line

BPF 
CURRENT 
POLICY 
AGENDA 
Melanie Leech, 
CEO of the British 
Property Federation, 
talks change 

Terrorism prevention  Student accommodation  Technology in property

CLOUDS
WE KNOW WHERE TO  
FIND THE SHINY BITS

When the forecasts get gloomy,  
our team of extraordinary people  
can draw on years of expertise to 
provide enlightening wisdom. 

Silver linings are as sure as rain, 
when you know where to look.
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The trusted source of real estate intelligence
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NELLY
IF SHE’S THERE,  
WE’LL TELL YOU

Some people only tell you what you 
want to hear. We’re a little different. 
With the world of property changing  
as quickly as it is, you need a team 
smart enough to recognise any issues 
in the room – and brave enough to  
tell you they exist.
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The trusted source of real estate intelligence
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SHEEP
WE DON’T EMPLOY THEM

Whoever coined the phrase  
‘wisdom of crowds’ was guilty  
of some woolly thinking. 

True wisdom comes from standing 
apart and challenging the norms. 
Which is why you’ll never find our 
team of extraordinary people merely 
following everyone else.

carterjonas.co.uk/simplybetteradvice
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The trusted source of real estate intelligence
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SPRING/SUMMER 2018 From

How shoppers  
influence farming

Are you  
prepared? 

60th birthday  
for Game Fair 

A firm that  
never stands still

  
  
 FAMILY

& FARMING
Behind the scenes at  
Michael Eavis’ farm

RURAL VIEW

CONSUMER 
PRESSURE 

CHANGE IS 
COMING 

GAME 
ON 

EXPANSION 
PLANS 

From

Planning & Development

INSITE

A NEW  
VISION  
FROM 
GROSVENOR 
ESTATE
Chief Executive of Britain 
& Ireland, Craig McWilliam 
tells us how they are at  
the forefront of change  
in the Capital 

STUDENT HOUSING CHANGES | THE GENDER GAP | LAND BANKING CRISIS 

FUTURE OF THE PUB | NEW ENVIRONMENT PLAN | NORTHERN CITIES

ISSUE 5 | SUMMER 2018
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W I N N E R :  
Key Property 
Marketing with 
Peabody & Hill

P R O J E C T :  
Fish Island Village
Innovative, authentic, professional -  and with great results.  Fish 
Island Village was this year’s runaway winner scooping both residen-
tial categories and earning a commendation in the place-making 
category.





PMA 2018 ORGANISING  
COMMIT TEE

COLIN PEACOCK FRICS (PMA CHAIRMAN)  
Chairman, Stonemartin Properties

ANTONIA BELCHER BSc (Hons) Dip Arb 
FRICS FCIArb 
Founding LLP Member/Partner, MHBC LLP

DAVID BIANCO BSc FRICS
Culture Mile Property Director, City of London Corporation

TOM FOULKES
Head of Marketing and Communications, Carter Jonas

ROBERT HANNINGTON BSc FRICS 
Chairman, Phoenix Green Investment Consultants Ltd

RACHEL JACQUES MRICS 
Estate Manager, Heineken

JOHN WILLIAMS 
Head of Marketing, The Instant Group 

MICKOL A WILSON
Director, Seven Dials Fund Management

SARAH SHERWIN 
PR advisor to PMA
Director, Broad Street Communications Ltd
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Follow @PropMarAwards
www.propertymarketingawards.co.uk




